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Narrow Sense: Online Commerce
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Broad Sense: Electronic Tools
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Now the attention is highly concentrated on “E-Commerce”:
Conduct business mainly through the Internet,
and one of the main focal points is business-to-consumer commercial models,

commonly known as B2C or C2C.
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These are Happening When We are Still Confused.

55 (E-Commerce)
HEXK+ (Internet +)

T MI3.0 (Industry 3.0)
ITZIDT (IT to DT)
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Model are only modes. We have to explore our own ways as we cannot harvest fruits along the paths of others. For example...
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Sprouts—Low Prices—Marketing
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Today’s E-Commerce
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Diversification: Conventional, vertical and self-media e-commerce

m Zat : Bl KTF85%

Mobilization: It currently enjoys a 85% or more market share.

mlﬁﬂs . BOESEE. EEMR. 2B, lazada

Internationalization: AliExpress, Tmall Global, Taobao Global, Lazada

A - AT, FToBREJRE

Technicalization: Technical upgrades bring forth unlimited possibilities.
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“Variable and Constant” of Retalling

BN ENTE BURRASRETN

The future retailing is New The business nature remains
Retailing. unchanged.
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The crux of upgrades is retall infrastructure revolution.
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E-Commerce
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Malnutrition — a 20-year-old law unto themselves
with wild dreams
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Do charitable acts despite their minor-ness. Keep accumulating
your influence, advantages and word-of-mouth.

ERIEHE 7% F2 T
MY | ERRRIS TR ERSFRAID , R RN TSR MZIK |
R mig J ARk ERABE ISR R

hose who integrate the hose who win the or those who dare to

online and offline eart of the young also dream, there is a whole
arenas also secure the secure the future. orld to win.
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